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Conclusions
Differences among countries regarding pork consumer habits were observed.
The most consumed product varied among countries. The supermarket is the most common purchasing
place of fresh pork, with the exception of Netherlands where it was the traditional market.
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» Pig meat c‘onsur‘npt-ion in Europe was 42.0 kg/capita in 2008 and 40.5 kg/capita in 822 respondents in 6 EU countries
2010, and it varies in each country (kg/head in 2008; EUROSTAT 2010): Selected for consuming pork >1 time/month; by age and gender according to each country profile.
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The objective of this study was to characterize the
European consumer of pig meat.
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Socio-demographic questions: Age and Gender.

The present study was part of the ALCASDE project.

Results

Main questions:
a. When you eat pork meat, do you eat it with the fat or without the fat?
b. Are you partially responsible for doing the shopping of fresh pork meat in your
household?
c. Are you partially responsible for cooking in your household?
d. Where do you buy fresh pork meat?
e. How many times per month do you eat the following pieces of fresh pork meat?

Vv'Statistical analysis with SAS system (proc FREQ, Chi-square test).

]1 Socio-demographic data.  Gender (%) Age (%) Where do you buy fresh pork meat?
Country n Female Male  18-25 26-40 41-60 61-75 (multi-choice answer)
DE 182 2 Welf s e ez 48 M atthe butcher M atthe supermarket ™ atthe traditional market
ES 133 549 451 105 308 436 150 (P<0.0001) (P<0.0001) (P<0.0001)
FR 139 49.6 50.4 151 288 410 151 1000 7 943 959
T 140 74.3 25.7 10.0 257 60.0 43 90.0 1
NL 132 545 455 11.4 295 447 144 800 -
UK 146 50.0  50.0 19.9 192 390 21.9 700 -
overall 822 56.0  44.0 136 275 462 127 600 -
50.0
2 Purchasers and cooks. Percentage of consumers answering ‘YES’ (1) 200 |
| eat pork with | am responsible for doing | am responsible 300 o
the fat (') the shopping fresh pork for cooking 200
Country TOTAL Women Men at home'! at home! 10.0
DE 53.0 22.0 31.1 97.0 97.0 0.0
ES 414 18.8 22.6 78.9 80.5 DE ES FR 'T NL UK
FR gy les S SR SLs 4 How many times do you eat fresh pork per week?
I Sl e Leas A A Over ninety percent of consumers ate fresh pork > 2 times/week
NL 40.2 136 265 99.2 97.0 DE96.2% ES95.5% IT92.9% NL93.9% UK97.3%
UK 56.2 23.3 32.9 81.5 82.9 Exception: FR : 34.8 %
(P=0.0025) (P=0.1007) (P=0.0656) (P<0.0001) (P<0.0001)
5 Percentage of consumers eating each pork product more than twice per week.
IT NL UK
Cooked ham 59.6 (P<0.0001)
Ribs 55 (P<0.0001)
Porkloan 7.5 (P<0.0001)
Sausage 61.0 (P<0.0001)
Dry cured ham 54.1 (P<0.0001)
Minced meat | 11.0 (P<0.0001)
Bacon (sliced) 64.4 |[<0.0001)
Pork Chops 233 (P<0.0001)
0.0 20.0 40.0 60.0 80.0100.0 0.0 20.0 40.0 60.0 80.0100.0 0.0 20.0 40.0 60.0 80.0100.0 0.0 20.0 40.0 60.0 80.0100.0 0.0 20.0 40.0 60.0 80.0100.00.0 20.0 40.0 60.0 80.0100.0




